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Your Logo is your Brand

Using the wrong logo for your company can make it appear unprofessional, irrelevant and 
untrustworthy to your market. That’s not what you want for your brand.

A successful logo inspires recognition, trust and loyalty from it’s followers. It never looks messy 
or out of place, and always fits perfectly into the brand’s marketing. This guide outlines the 5 
key elements that every successful logo should have, as well as provides relevant examples and 
a guide to auditing your logo and the impact it’s having on your brand. Your logo is the first 
step to creating a complete brand and is the symbol of your company - don’t skimp on it.  

Your logo has more impact on your business than you might expect. 

Head Designer at Colleen Keith Design 
I offer reliable, versatile and creative design services to entrepreneurs, startups 
and growing companies. I help businesses grow their brands, realize their potential 
and create their complete branding packages, and am here to offer you an 
essential tool in that process. Start with your logo, and the rest will follow! 

Hi there, I’m Colleen

http://colleenkeith.com/


1. Be Timeless

The best logos stand the test of time. 
While they may get some upgrades over 
the years, the basic message and design 
remains the same. Your logo needs to 
have staying power, and be applicable to 
your business for a decade or more. 
Don’t be too trendy, or you may need to 
redesign frequently to adapt. Be original 
and intentional, and you’ll have a logo 
for a lifetime. 

Would your logo be (or was your logo) appropriate 
10 years ago?

Was your Logo appropriate for your market and 
industry last year?

Just like tie dye was popular in the 60’s, logos have 
trends too. 3D logos were trendy in the early 2000’s, 
and handwritten logos are trendy now. Look around 
you - Is your logo “trendy”? 

Self-Audit Tick all that apply below:

While it started 
off too complex, 

from 1977 on, 
the Apple logo 

has remained 
timeless with 

it’s design and 
message.

It’s been able to 
adapt and upate 
itself easily due 
to it’s simplicity 
and versatility. 



2. Be Memorable

Think about McDonalds, Nike, 
Coca-Cola...you can picture their logos 
instantly. You want your market to 
recognize and recall your logo easily. 
It needs to engage the viewer so they 
spend some time thinking about it, and 
attach postive memories or emotions to 
it. A successful logo also needs to be 
visually understood, so viewers make a 
good association with its company. 

If you were to ask your clients or followers now, 
could they recall your logo? Could they draw it?

If you were to ask your clients or followers now, 
would they recall your logo positively?

Does your logo make viewers think about it? 
Do they understand it?

Self-Audit Tick all that apply below:

These logos are 
in the top 6 most 

recognized or 
memorable 
logos in the 

world. 



3. Be Versatile
Several 

iterations, so 
that it can fit 

anywhere

(also works in 
black & white)

Successful logos have a couple iterations 
that help them fit into any situation. It 
should be able to fit into horizontal, 
vertical, rectangular and square spaces, 
and even have a few colour options. It 
should also be legible and remain legible 
when reduced. Along the way, your 
industry may change and your logo may 
need to adapt to fit the new standards. 
If it’s versatile, your logo will adapt 
easily with minimal adjustment.  

Does your logo fit into 
horizontal/vertical/rectangular/square spaces?

Is your logo legible when it’s scaled down, 
like 1/2 inch / 13mm or smaller?

Does your logo work in colour, black AND white? 

Do you have all the iterations of your logo in multiple 
file formats and colour options? This should be part 
of your Brand Style Guide - continue on to learn more. 

Self-Audit Tick all that apply below:



4. Be Simple

Bold
Typeface

Simple, 
flat colours, 

red and black

Your logo should distill down to the 
most basic elements that still 
communicate your message. Being too 
fussy or complex may make your brand, 
products or services also seem fussy 
and complex. The simpler a logo is, the 
easier it is to work with and adapt for 
any media. Be clever and communicate 
while keeping your logo minimal.

Is your logo made of simple elements or shapes? 
Could you draw it out quickly and easily?

Is your logo made up of flat, basic colours? Look at 
the target logo above; it uses just basic black and red, 
no gradients, effects or fuss. 

Is your logo bold enough when it’s scaled down? 
When it’s reduced, you don’t want any elements to 
get lost, like thin lines or small details. 

Self-Audit Tick all that apply below:



5. Be Relevant
The Fedex arrow 
symbolizes speed 
and accuracy. 

You are not your customer; your logo 
should speak to them, not to you. It 
should be accessible, as well as easy to 
understand and remember, for your 
demographic. Your logo should also 
speak to your industry, product, service
or mission in some way (not necessarily 
literally). Be appropriate, as well as 
innovative. Your logo should communicate 
the quality and expertise that you offer, 
inspiring trust from your market.

If you could ask your clients or followers, do they 
feel drawn to your logo? Does it speak to them?

If you asked your prospects, would they say that 
your logo inspires trust and credibility?

Does your logo make reference to your industry, 
service or product (literally or figuratively)?

Self-Audit Tick all that apply below:

Want to know how 
the World Famous 

brands do it?
Click HERE! 

http://colleenkeith.com/what-makes-a-world-famous-logo/


Your Results

Needs improvement 
and possibly a 

complete new logo
or visual identity.

Not bad. Your logo 
could likely use some 
improvement to make 

it more effective. 

Looking good! 
Some small 

adjustments could 
really push it up 
to the next level.

Congratulations on 
your awesome logo! 
Not much to improve 
here; do you have a 
Style Guide for it?

Apart from your total score, did you have at least one checkmark in each category? If you 
were missing any categories completely, your logo likely isn’t performing as well as it could. 
You need a logo that speaks for your brand. What do you want your logo to say? Why isn’t it 
saying that now? Where does it need improvement? I’d love to help you figure that out.

0 4 128 16

Add up your total checkmarks from all 5 categories and check your rating below:
(max. possible score is 16 - the more the better!)

How did you do on your logo audit?

http://colleenkeith.com/


Your Brand Style Guide

A Brand Style Guide outlines all the details of the brand, from the mission, tone of voice and 
demographic, to the logo, colour, typography and media information. This is such an 
important part of your brand package. Its a tool that serves as a visual reference for you and 
your staff, suppliers, stakeholders and contractors. It will make sure everyone is on the same 
page by understanding the brand and how to work with it. A Brand Style Guide will ensure 
that your brand remains consistent, cohesive, credible, powerful and successful, forever!

An essential part of your brand and logo evaluation process 
is a Complete Brand Style Guide

Click here to view an online example

Not sure what a Brand Style Guide looks like?

https://www.dropbox.com/s/yortmvsmyhg2oum/SCM_STYLEGUIDE.pdf?dl=0
http://colleenkeith.com/


Your Next Step

Yes, I want to improve my Brand! When can we chat?

I can help you
My expertise lies in helping businesses visually communicate with their market. I can offer you 
branding, design and web services to help you improve and build your brand to it’s full potential, 
with a kickass Style Guide. You’re at the first step in my process above, but auditing your logo is 
just the beginning...Take the next step now with a 15min free consultation with me!

You are HERE (Step 1) 
by doing the audit of 

your logo, which starts 
the reviewing process of 

your current brand

http://colleenkeith.com/services/
https://calendly.com/colleenkeithdesign/15min
http://colleenkeith.com/
https://calendly.com/colleenkeithdesign/15min



